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Background
New York Teacher/State Edition is the official publication

of New York State United Teachers. New York Teacher/City
Edition is the official publication of the United Federation of
Teachers. Our state edition is the most widely circulated bi-
weekly education publication in the United States.

The news magazine is mailed every two weeks during the
academic year to the homes of New York state and New
York City school teachers, principals, guidance counselors,
librarians, bus drivers, secretaries, teacher aides and other
school-related professionals; and faculty and pro fessionals
of higher education institutions, including the State
University of New York, the City Uni v ersity of New York and
community colleges. Healthcare professionals and municipal
employees constitute a significant and growing segment of
our readership.

The New York Teacher is an indispensable source of news
and information for an educated readership. Two editions
are published: the statewide edition, which goes to more
than 600,000 members, and a wraparound New York City
edition, which goes to the 200,000 members of the United
Federation of Teachers.

The award-winning publication’s investigative reporting,
layout and photography have been recognized by the
International Labor Com muni cations Association, the Metro
New York Labor Press Council and the Education Press
Association of America.

Audience
Our readers range in age from early 20s to senior citizens.

They are steadily employed or retired, a stable, upper-income
group. The median salary for New York state teachers is
$55,665. Our readers are responsive to the advertiser who
offers true value. In the mainstream of the economy, they
provide a fertile field for advertisers of consumer goods, pro-
fessional services, travel, education, cultural activities, books,
computers and more.

Circulation Breakdown
Statewide Edition .................................................. 600,000
New York City Edition* with State Pullout ..............200,000
*United Federation of Teachers

NYSUT is affiliated with the American Federation of
Teachers  and the National Education Association.
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NEW YORK TEACHER ADVERTISING
DEADLINES AND ISSUE DATES 2009-2010

August 28 for the September 17 issue
September 11 for the October 1 issue
September 25 for the October 15 issue

October 9 for the October 29 issue
October 23 for the November 12 issue
November 6 for the November 26 issue
November 20 for the December 17 issue
December 11 for the January 21 issue

January 15 for the February 4 issue
January 29 for the February 18 issue

February 12 for the March 4 issue
February 26 for the March 18 issue

March 12 for the April 1 issue
March 26 for the April 15 issue

April 16 for the May 6 issue
April 30 for the May 20 issue
May 14 for the June 3 issue
May 28 for the June 17 issue
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WEINGARTEN REACTS TOOBAMA’S EDUCATION SPEECHWhat was it
about
President
Obama’s
first major
speech on
education
that left so
many teachers surprised, disappointed,and even angry? UFT President RandiWeingarten offers her perspective.

Page 19

UFT’S BATTLE AGAINSTEXCESSIVE PAPERWORKGETTING RESULTS?In what is starting to seem like an annualbattle, once again this year the UFT ispressuring the DOE to scuttle excessivepaperwork requirements that have buriedteachers, with little if any discernablebenefit to children. The DOE seems to havegotten part of the message.
Page 4

CITY NOT LIVING UP TO SCHOOLPARKING AGREEMENT
Despite an
agreement to
preserve staff
parking near
schools, the
UFT says that
parking in
some places
has been
reduced and thecity is not adhering to the deal. But the unionvows to “continue to fight for our membersuntil this problem is fixed.”

Page 5

BROOKLYN PRINCIPAL’S REIGNOF ERROR ENDS

After a two-year struggle, an elementaryschool staff is celebrating a fresh startafter their bumbling, disrespectfulprincipal is removed.
Page 4

PAT ARNOW

Five pages of coverage and photos begin on page 2

New York
TEACHER 

Union 
challenges

midyear state

budget cuts
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www.nysut.org

SETTING A

NEW 
COURSE

Page 10

Teaching 

migrant children

reaps rewards

Pages 14-16

25 terrific tips

for new teachers

Page 23

Visiting nurses

travel a map 

of healing

Page 26

NYSUT REPRESENTS MORE THAN 600,000 PROFESSIONALS 

IN EDUCATION AND HEALTH CARE  •  NOVEMBER 20, 2008

NO RATE INCREASEfor 2009-2010
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STRIDING FOR A CURE
UFT
members —

and friend
s

— hit the

pavement in

the annual

Making

Strides

march to

fight breas
t

cancer.

Page 9

THEFTS CAN BE PREVENTED

With grand l
arcenies in

schools on

the rise, th
e UFT has

been work
ing

with the N
YPD School Sa

fety Divisio
n

to bring cr
ime down.

Page 4

TRICK OR TEACH

Imagination a
nd learning

were on di
splay

in every bo
rough whe

n elementary

schools ce
lebrated H

alloween w
ith

a literary t
wist.

Pages 20-21

ART INSTITUTE FACULTY

PROTESTS RECRUITMENT

OF ‘SCABS’

With their co
ntract due

to expire o
n Oct.

31 and management already
recruiting

replacement worker
s, UFT-rep

resented

faculty members at the
Art Institut

e of

New York City t
ook to the

street to ra
lly

public sup
port for th

eir negotia
tions.

Page 4

UNION FIGHTS FOR TEACHING

FELLOWS FACING AX

The UFT h
as filed a g

rievance o
n behalf

of approxi
mately 130 t

eaching fe
llows

who face t
ermination on

Dec. 5 bec
ause

they don’t
have full-ti

me assignm
ents.
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Election of Obama-Biden a victory

for schools, teachers and working families

UFTers active in final campaign push

Pages 2-3

Weingarten column: Page 19

A NEW DAY

MILLER PHOTOGRAPHY

MICHAEL CAMPBELL

DAVE SANDERS

New York Teacher NYSUT REPRESENTS MORE THAN 600,000 PROFESSIONALS IN EDUCATION AND HEALTH CARE 

MAY 7, 2009Audacity
toLead

How to negotiatea contract in adownturn economyPage 9

Health officials:Take no chanceswith swine flu
Page 4

Union raises red flagwhen school districtmisuses stimulusPage 4

ESF professors aimfor ultimate energyefficiency by 2015Page 14

WWW.NYSUT.ORG

AFT launchesInnovation Fund 
to inspire excellence, 

create 
change

Page 3

CHECK OUT NYSUT’s newCareer Center
Page 5



STATE DISPLAY ADVERTISING

CITY DISPLAY ADVERTISING

SPECIAL DISCOUNTS
For State and City Edition, we offer special discounts for:

l New Advertisers l Frequent Advertisers
l Educational Institutions l Museums 

For more details, contact our advertising office or sales
representative.

2009-2010 MECHANICAL REQUIREMENTS
New York Teacher is printed by web offset in process color
(CMYK), using halftone screen of 100 lines per inch.

Full Bleed (State Edition Only) ..............................10 5/8" x 14"
Trim Size................................................................10 1/8" x 131/2"
Image Area (State Edition) .................................... 9 1/2" x 121/2"
Image Area (City Edition) ...................................... 9 1/2" x 131/2"
Width, type page (57.5 picas)................................ 9 1/2"
Width 1 column (9.5 picas) .................................... 1 1/2"
Width 2 columns (18.5 picas) ................................ 3 1/8"
Width 3 columns (28.5 picas) ................................ 4 3/4"
Width 4 columns (38 picas) .................................. 6 3/8"
Width 5 columns (48 picas) .................................. 8"
Width 6 columns (57.5 picas) ................................ 9 1/2"

CLASSIFIED ADVERTISING

STATE CLASSIFIED RATES
$3.28 per word; minimum 10 words. 4-11 consecutive

issues, $3.11 per word; 12 or more consecutive issues,
$2.95 per word.

CITY CLASSIFIED RATES
$2.81 per word; minimum 10 words. 4-11 consecutive issues,

$2.64 per word; 12 or more consecutive issues, $2.53 per word.

Area code, telephone exchange and number count as one
word. (Please include area code.) E-mail, Web and street
address count as one word. City and state, including ZIP code,
count as one word. In multiple street addresses, each word of
the additional address is charged individually. Abbreviations
and numbers are considered words and charged individually.

STATE BOXED CLASSIFIED RATES
$159.29 per column inch for first insertion of advertise-

ment. $151.70 per column inch for additional insertions of
the same advertisement. One column inch is 11/2" wide.

CITY BOXED CLASSIFIED RATES
$128.22 per column inch for first insertion of advertise-

ment. $122.88 per column inch for additional insertions of
the same advertisement. One column inch is 11/2" wide.

CLASSIFIED CATEGORIES:
1. WANTED TO BUY 7A. DENTAL SERVICES
2. FOR SALE 7B. LEGAL SERVICES
3. REAL ESTATE SALES 8. HELP WANTED
4. RENT/SALE 9. SITUATIONS WANTED
5. FOR RENT 10. MISCELLANEOUS
5A. RESORTS 11. EDUCATION
5B. SUMMER RENTALS 11A. INSTRUCTIONS
5C. RENTALS WANTED 12. BUSINESS OPPORTUNITY
6. RESIDENCE TO SHARE 13. ENTERTAINMENT
7. SERVICES 13A. TRAVEL

ALL CLASSIFIED ADS ARE PAYABLE IN ADVANCE  
ADS ARE ACCEPTED VIA FAX OR E-MAIL WITH 

VISA OR MASTERCARD 

All copy must be submitted typewritten or hand-printed. Be
sure to indicate whether State or City classified is ordered, and
the category under which the ad should appear. Ad must be 
re ceived by New York Teacher by 5 p.m. of the deadline date.
See deadline schedule on back page. Check must be made
payable to New York Teacher and mailed with copy to New
York Teacher, 800 Troy-Schenectady Road, Latham, NY
12110-2455, Attn: Classified Ads.

Ads accepted with credit card must have card number, 
expiration date, security code, name, address and phone 
number of card holder. 

Fax to: (518) 213-6415 or e-mail to sallen@nysutmail.org.
We regret we cannot provide tear sheets to classified or display advertisers.

1. PAYMENTS
Payment with order is required at publisher’s option on all

advertising. Publisher reserves the right to refuse to run 
advertising when advance payment has not been received 
as requested.

2. ADVERTISING AGENCIES
Only digital documents (PDF, JPG, EPS, or TIFF) provided

on CD or sent via e-mail \will be accepted from advertising
agencies. We offer a 15% commission to recognized adver-
tising agencies. Ad reservations must be placed through the
agency on an agency purchase order or letterhead.

3. CONTRACT AND COPY PROVISIONS
The publisher shall not be bound by any conditions, 

printed or otherwise, appearing on order blanks, in agency
forms, with copy instructions or which otherwise conflict
with the provisions of this rate information.

All orders are accepted subject to acts of nature, fire,
strikes, accidents or other occurrences beyond the publish-
er’s control which prevent the publisher from partially or
completely producing, publishing or distributing New York
Teacher or New York Teacher/City Edition.

All position stipulations appearing on orders will be treat-
ed as requests unless guaranteed in writing by the publish-
er. All advertisements are accepted and published entirely
upon the representation that the agency and/or advertiser
are properly authorized to publish the entire contents and
subject matter thereof. It is understood that, in considera-
tion of the publication of advertisements, the advertiser
and/or agency will fully indemnify and save the publisher
and New York Teacher or New York Teacher/City Edition
harmless from and against any judgments, costs, expenses
or disbursements incurred by reason of claims or suits of
libel, violation of right of privacy, plagiarism, copyright
infringement or any other claims or suits based upon 
content or subject matter of such advertisement.

4. POSITION
Ad position may be requested, but not guaranteed.

5. CANCELLATIONS
Cancellations must be received in writing on or before

deadline date.

6. RESTRICTIONS
The publisher reserves the right to reject advertising not in

keeping with the character and policies of either the union,
New York Teacher or New York Teacher/City Edition.
Advertisers, their products and services must meet 
standards of serving well the interests of the members.
Advertisers may not discriminate in terms of race, sex, 
religion, age or national origin. Political ads are not accept-
ed. Ads from membership organizations are not accepted.
Alcohol, tobacco and firearm ads are not accepted.

7. ISSUANCE
Issued bi-weekly: September through June.

8. SUBSCRIPTION INFORMATION
$12 yearly from September to June.
Send check or money order to New York Teacher, 

800 Troy-Schenectady Road, Latham, NY 12110-2455. 
Attn: Subscriptions.

Black & White
rates per col. in. 1 Time

Full Bleed : All sides $11,285.76
Full Page (6c x 121/2”) $117.56 $8,817.00
1/2 pg. (6c x 6") $124.98 $4,499.28
1/4 pg. (3c x 6") $154.28 $2,777.04
1/8 pg. (3c x 4") $156.56 $1,878.72
1/16 pg. (3c x 2") $159.29 $955.74
1" ad (1c x 1”) $159.29 $159.29

PRODUCTION CHARGES
Typesetting and design services: 10% of gross
Color at Editor’s discretion in both editions:

2 color on 1/2 page or larger, 20% of gross
4 color on 1/2 or full page, 50% of gross

Black & White
rates per col. in. 1 time

Full (6c x 131/2") $88.68 $7,183.08
1/2 pg. (6c x 61/2") $92.45 $3,605.55
1/4 pg. (3c x 61/2") $101.51 $1,979.45
1/8 pg. (3c x 4") $123.81 $1,485.72
1/16 pg. (3c x 2") $128.22 $769.32
1" ad (1c x 1”) $128.22 $128.22


